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INTRODUCINGGITANJALI

Established in 1966,  it is today one of the largest integrated jewellery players 
globally

Strong 
Manufacturing 

Base

Å 2 stateof the art cutting& polishingfacilitieswith a capacityof nearly2.4 million stonesp.a
Å 7 Modern facilitiesspreadacrossIndia & Thailandwith a manufacturingcapacityof nearly

8.1 million piecesp.a

Designs ςKey 
Assets

Å More than200,000activedesigns
Å Teamof designerschosenfrom top notchfashionanddesigninstitutes

Well established 
portfolio of 

Indian & 
International 

Brands

Å Pioneerin brandeddiamondjewellery in IndiaςGili in 1994
Å More than75brands
Å 8 out of top 10Brandsin Indiaareownedby the Group

Strategically 
present in top 

global jewellery 
markets

Å USAς120Storesanddistributionto 500retailers
Å UAEς4 Storesandover50 SIS
Å JapanςSupplyto the 3rd largestjewelleryretail chain
Å EuropeςPortfolioof keyItalianbrands
Å ChinaςDistributionto severalretailers

Extensive Retail 
Presence

Å More than3,000points of Saleacrossvariouschannelsandformats
Å 200OwnStores,150Franchisees,675Shop-in-shops(SIS)and2,000retailers
Å Thegrouphasalsoexploredjewelleryvendingmachines,televisionsellingande-commerce

Organizational 
Strength

Å Nearly5,000employees
Å 10globalofficeswith 6 regionalofficesin India



Mr. Mehul Choksiis the ChairmanandManagingDirectorof the GitanjaliGroup. Mr. Choksiis today

one of the best known entrepreneursin the gemsand jewellery industrynot only in Indiabut also

globally.

Driven by a keen senseof businessexcellence,exceptional vision and foresight, Mr. /ƘƻƪǎƛΩǎ

initiative and charismaticleadershiphas led the transformationof a closelyheld family business

into oneof the largest,most professionallymanagedandpubliclylistedcorporatesin the gemsand

jewelleryfield.

Mr. Choksiassumeda leadershipposition in 1981. In 1986, under his stewardship,GitanjaliGems

Ltd, the flagship company of the Group was formed. He has since, steered the ƎǊƻǳǇΩǎ

modernization,expansionand diversification through constant innovation and evolution. With

everynew step taken by the group,Mr. Choksiemergesa visionaryand trendsetter, continuously

providinga newthrust anddirectionto the industry.

Mr. Choksiis alsoa key member of many industry bodiesand associations. Over the years,Mr.

Choksiand the Grouphavealsoreceivedover 50 NationalandCouncilawardsfor retail excellence,

brandbuilding,andexportperformance.

BesidesMr./ƘƻƪǎƛΩǎpassionfor the industry,he alsobelievesin upliftment of the societyat large.

His desire to άƎƛǾŜback to the ǎƻŎƛŜǘȅέis what has resulted in the group receivingthe national

awardfrom the Governmentof Indiaasthe best employerfor theάŜƳǇƻǿŜǊƳŜƴǘof Personswith

5ƛǎŀōƛƭƛǘƛŜǎέin 2009.

The Group is backed by a strong second line of managementwith veterans from the jewellery, retail and luxury industries.

Mr. Mehul Choksi 
Chairman and Managing 

Director 

STRONGFOUNDATION..



FormedJVwith Ψ5ϥ5ŀƳŀǎΩ

Started jewellery operations
at the manufacturingunits in
SEEPZ,Mumbai

Á IPOof Gitanjali GemsLimited
Á AcquiredSamuelsJewelersInc,USAfor retail presence

in the US
Á FormedJVwith Sanghavi Exports for manufacturing

andmarketing Ψ{ŀƴƎƛƴƛΩbrand

Á Acquiredthe brandΨbŀƪǎƘŀǘǊŀΩ

Acquiredthe brandΨ!ǎƳƛΩfrom DTC

Á Launched India's first branded
jewellery,ΨDƛƭƛΩΣthrough Gili India

Incorporatedasa limited company'Gitanjali GemsPrivateLimited'

Acquiredassetsof DITGroupS.p.A (DIT)Italy

Á Acquiredminority stakein Verite, a jewellery retailer in Japan
Á Acquired significant minority stake in GemsTV, leading jewellery

salestelevisionchannel
Á AcquiredbrandsΨbƛǊǾŀƴŀΩandΨ±ƛƻƭŀΩ
Á LaunchedGitanjaligifts.com, for e -commerceforay

FormedJVto promote brand 'Nakshatra'

1994

2004

2006

2007

2008

2011

2012

1991

1986

2003

Formed Gitanjali
Exports for polishing,
manufacturing and
trading

1966

Acquired DTC Sightholder
status 1968

KEYMILESTONES

2016

Á Launchof Jewelsouk.in (Jewelsouk.com) to make a foray into the
online market placearena 2014

Á Launchof the NewAgeMetalά[ǳƳƛƴŜǳȄ¦ƴƻέ



ÁSightholder for DTC and
long term relationship with
majorglobalsuppliers

ÁFive decades of sourcing
strength and amongst the
top diamond companiesin
India providing strategic
advantages across costs,
consistencyand quality of
supply

Sourcing

ÁAmongstthe top jewellery
manufacturers in the
world with capacityof c. 8
mn piecesp.a.

ÁStrategic manufacturing
locations acrossIndia and
China for low cost
production

Á70 designersacrossIndia,
US, Italy and ME for
creatingglobaldesigns

ÁMost advanced
technologiesof CAD and
CAMto manufacturebest
in class and high quality
jewellery

Manufacturing 

ÁOver 3,000 points of sale
globally in leading
jewellerymarketsof India,
US,Japan,Middle Eastand
China

ÁMulti channel retailing
strategy via own stores,
distribution, franchisee
andshop-in-shops

ÁLeveraged low cost
distribution model to gain
businessinsightsin newer
markets before launching
ownretail network

Retailing 

Surat

RAJIV Gems Park

Gemplus II, SEEPZ

E-tailing

Â LƴŘƛŀΩǎ ƭŜŀŘƛƴƎ ƧŜǿŜƭƭŜǊȅ ŜǘŀƛƭŜǊ 

SalesThroughTVChannel

Â Acquired 20% stake in 24 hour
jewelleryTVchannelin Japan.

Â Preferred supplier relationship for
the TVchannelsales

Tapping Emerging 
Retail Channels 

PRESENCEACROSSTHEVALUECHAIN



Middle East

Þ Positioned as a leading branded
jewellerfrom India

Þ Distribution of Indian branded
jewellery to over 50 stores of
Damas,Al-Haseena,Alukkas

India

Þ Pioneersof branded jewellery and
organized jewellery retailing in
India

Þ PanIndiapresencewith over 3,000
pointsof sale

Japan

Þ Strategic stake in a leading
jewelleryretailer in Japan

Þ 20% stake in the largest jewellery
sellingTVchannel

China

Þ Several shop-in-shops in leading
departmental stores under the
brandΨDƛŀƴǘǘƛΩ

Þ LaunchedItalian brands in China
through2 independentstores

Europe

Þ 5 key Italian brands ς Stefan
Hafner, IoSi, Nouvelle Bague,
PorratiandValente

Þ Accessto jewelleryretailersin UK

USA

Þ 120 retail storeschainof Samuels
in the SouthWest

Þ Samuels positioned as a top
specialty retailer with focus on
engagement rings and wedding
bands

STRATEGICGLOBALPRESENCE


