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GITANIJALI
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INTRODUCINGITANJALI

Established in 1966, it is today one of the largest integrated jewellery play®
globally

Strong 2 state of the art cutting & polishingfacilitieswith a capacityof nearly2.4 million stonesp.a
Manufacturing 7 Modern facilities spreadacrossindia & Thailandwith a manufacturingcapacityof nearly
Base 8.1 million piecesp.a

More than 200,000 active designs

Designg; Ke
I S Teamof designershosenfrom top notchfashionanddesigninstitutes

Pioneerin brandeddiamondjewellery in Indiag Giliin 1994
More than 75 brands
8 out of top 10 Brandsin Indiaare ownedby the Group

portfolio of
Indian &
International

_ _ More than 3,000 points of Saleacrossvariouschannelsandformats
Extensive Retail 2000wn Stores, 150 Franchiseest75 Shopin-shops(SISyand 2,000retailers
Presence Thegrouphasalsoexploredjewelleryvendingmachinestelevisionsellingande-commerce

_ USA 120 Storesanddistributionto 500retailers
Strategically UAEC 4 Storesandover50 SIS
presentin top Japarg Supplyto the 3¢ largestjewelleryretail chain
global jewellery Europeg, Portfolio of key Italianbrands
markets Chinac Distributionto severalretailers

Nearly5,000employees

Organizational ' _ _ o _
Strength 10global officeswith 6 regionalofficesin India




GITANIJALI

STRONGOUNDATION

Mr. Mehul Choksi
Chairman and Managing
Director

GROUP

Mr. Mehul Choksiis the Chairmarnand ManagingDirectorof the GitanjaliGroup Mr. Choksistoday

one of the bestknown entrepreneursin the gemsand jewellery industry not only in Indiabut also
globally

Driven by a keen senseof businessexcellence,exceptionalvision and foresight, Mr. / K2 1 a A Qa
initiative and charismaticleadershiphas led the transformation of a closelyheld family business

into one of the largest,most professionallynanagedand publiclylisted corporatesin the gemsand
jewelleryfield.

Mr. Choksiassumeda leadershippositionin 1981 In 1986 under his stewardship,GitanjaliGems

Ltd, the flagship company of the Group was formed. He has since, steered the 3 NB dzLJQa
modernization, expansionand diversification through constant innovation and evolution. With

every new step taken by the group, Mr. Choksiemergesa visionaryand trendsetter, continuously
providinga newthrust anddirectionto the industry.

Mr. Choksiis alsoa key member of many industry bodiesand associationsOver the years, Mr.
Choksiandthe Grouphavealsoreceivedover 50 Nationaland Councilawardsfor retail excellence,
brandbuilding,andexport performance

Besidedvir. / K 2 {paskiéhor the industry, he alsobelievesin upliftment of the societyat large

His desireto & 3 Ab@c&to the & 2 O AiSvihat hasresulted in the group receivingthe national
awardfrom the Governmentof Indiaasthe bestemployerfor the & S Y LJ2 ¢ SdiReSsghdwith
5A&l 0 MRORYI A S4&¢
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GITANIJALI

GROUP

PRESEN@GEROSTHEVALUECHAIN

’ - TR

) ) ) Tapping Emerging
A Sightholder for DTC and A Amongstthe top jewellery A Over 3,000 points of sale Retail Channels
long term relationship with manufacturers in  the globally in leading
majorglobalsuppliers world with capacityof c. 8 jewellery marketsof India,
A Five decades of sourcing mn piecesp.a. US_,JapanMiddIe Eastand
strength and amongst the A Strategic manufacturing China
top diamond companiesin locations acrossindia and A Multi  channel retailing
India providing strategic China for low cost strategy via own stores, "
advantages across costs, production distribution,  franchisee GOLD JEWELLERY 5.
consistencyand quality of A 70 designersacrossindia, andshopin-shops I
supply US, Italy and ME for A Leveraged low  cost
creatingglobaldesigns distribution model to gain
A Most advanced businessinsightsin newer
5 technologies of CAD and markets before launching
\V4 AN CAMto manufacturebest ownretail network
e in class and high quality R
jewellery
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GITANIJALI

GROUP

STRATEGIGLOBAPRESENCE
USA Middle East % India
p 120 retail storeschainof Samuels p  Positioned as a leading branded p  Pioneersof brandedjewellery and
in the SouthWest jewellerfrom India organized jewellery retailing in
b Samuels positioned ‘as a top °© b Distribution of Indian branded India
specialty retailer with focus on jewellery to over 50 stores of p  Panlindiapresencewith over 3,000
qq engagement rings and- wedding DamasAl-HaseenaAlukkas pointsof sale ) S
bands ’
A7

"~

Europe China Japan

p -5 key lItalian brands ¢ Stefa p  Several shopin-shops in leading p  Strategic stake in a leadin
Hafner, 10Si, Nouvelle Bague departmental stores under the jewelleryretailerin Japan
PorratiandValente brandWDA | YU U A Q b 20% stakein the largestjewellery]

p  Accesdgo jewelleryretailersin UK p  Launchedltalian brands in China sellingTVchannel

through2 independentstores




